A~ 2021 ALL IN NC CAMPAIGN LAUNCH DETAILS

E TARGET AUDIENCES TARGET GEOGRAPHIES KEY INDUSTRIES
2 + Business Selection: Site Selection Consultants, - Business Selection: NYC/NJ Metro, Chicago, Atlanta, - Primary: Life Sciences/Biotech, Fintech, Advanced
ﬁ C-Suite, Corporate Real Estate Executives, Dallas, Los Angeles Manufacturing/Engineering, Clean Tech/Clean Energy
Decision-Maker Influencers - Talent Attraction: San Francisco, San Jose, Seattle, NYC/ - Secondary: Automotive, Aerospace
- Talent Attraction: IT, Fintech, Life Sciences and NJ Metro, Atlanta, Washington, DC, Chicago, Philadelphia
Advanced Manufacturing/Engineering Professionals
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- 2 M OTT (46%); Pre-Roll Video (5%); Display Ad
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s JUNE 14 - LinkedIn Business & Talent (18%); Social Publishers

DECEMBER 30, 2021 Network - Facebook & Instagram (20%) https://youtu.be/INLONHdmbzw
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Business Selection URL - edpnc.com/ALLInNC
Talent Attraction URL - edpnc.com/WorkLiveNC



https://youtu.be/lNLONHdmbzw
http://www.edpnc.com/AllinNC
http://edpnc.com/WorkLiveNC

