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Economic Impact
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Analysis



Let’s test our
participation tool.

Go to menti.com
Enter our CODE




For those who have
never used economic
impact analysis, what'’s
been the hurdle?




* Articulate potential
project’s value

* |llustrate value of ongoing
company, institution

« Show potential positive
outcomes / RO|

* Justify public investment

« Evaluate competing
investment/funding
opportunities

 Leverage for private
Investment

 Part of larger analysis e.g.

Why Impact Analysis is
Important and Useful J Environmentatimpact

Statements




» Business recruitment/expansion (any i
industrial, office, retail, commercial, enté
health care, etc.)

» Business closure

« Redevelopment project
« Mixed-use development
« Downtown - the whole downtown or parts

» Potential business park, shell building Sy

 Visitor & "event’ impacts

4.
)N
s
ALy




Needed Inputs

Must have

* Project description
(economic indicator)

 Industry sector

« Geography of impact
Nice to have

« Wage rates

* Time schedule

Also Nice : New Construction




What does it measure and
project

Specific spending
of a new project,
event or industry -
how it flows
through a defined
economy



What does it measure and
project

Direct Impacts
ndirect Impacts
nduced Impacts

Expressed in

* Employment
* Value Added
* Output



Local Tax
Analysis

* Property Tax
Revenue, Real and
Personal

« Special Tax Districts
» Depreciation

e Sales Tax Revenue
and Retail Sales
Impacts




 Business recruitment
project

* Business sector,
Investment, and job
creation were inputs

« Showed potential

economic impact and
job creation of the
prospect company

 Used to evaluate
' ' f
Sanford Area Growth [ [neerivestor
Alliance




Example Analysis

IMPLAN Sector 174 - Pharmaceutical
manufacturing

IMPLAN Sector 54 - Construction of new
manufacturing structures

Construction: All (100%) construction inputs
are expected to be purchased In the state.

$288,000,000
$300,000,000

450



Example Analysis

Economic Impacts from Construction: Lee County, NC

Impact Type Employment Value Added Output
Direct Effect oJ0 ¢ 0,090 $288 000,000
Indirect Effect 39 $ 8 14 $30.796.146
Induced Effect 6 $38.863,438 ; S 88
Total Effect 616 $209 669 $390 028

Facilities Operations Impacts: Lee County

Impact Type Employment |Value Added Output
Direct Effect 45( $39 3,780 $791,034
Indirect Effect A8 3,701,838 15,79
Induced Effect O $16,164 $29 4106

Total Effect 06 $450 004 tQ0/



Proposed Business Park

Transylvania Economic
Alliance

Conceptual plan determined #
of buildings and square footage

« Target sectors were
identified

Assumed employment based
on industry sector and square
footage

Phased the development

Potential economic impact
and job creation of the
proposed business park

Evaluate public investment in
the park development



ransylvania Business Park
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Downtown
Plant closure

Mixed use
redevelopment

 College or university
« Hospital
* Visitor attraction

Additional Examples....
Economic Impact of......




Low-Value Impacts

Don't be disappointed!
* Residential

* Institutions o L1200
- (TYRT
it (ELT
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* Top 3-4 talking points
* Focus on the value proposition

Communicating * Think about your audience

A nerspective
Economic N iR
* Direct Impacts
Impact

* Don't get lost in indirect vs.
iInduced impacts




* [t's easier than you think
3 Key Take- » Excellent way to communicate value

Aways * Use to leverage public and private
iInvestment




What will your
community or
company need help
with over the next two
years?




Penny Whiteheart
pwhiteheart@creativeedc.com

WWwWw.creativeedc.com

www.creativesiteassessment. co

WWW.creativecec.com

WWW. certlﬁedlndustrlalbuﬂdm

economic development consulting
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